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STEP 1: DIAGNOSE THE PAIN
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Figure 4-1
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Figure 4-2
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STEP 2: DIFFERENTIATE
YOUR CLAIMS
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Figure 5-1
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Figure 5-2
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STEP 3: DEMONSTRATE
THE GAIN
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Figure 6-1
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Figure 6-2
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Figure 6-3
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Figure 6-4
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Figure 6-5
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THE FIRST MESSAGE
BUILDING BLOCK:

GRABBERS
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Figure 8-1
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Figure 8-2
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MESSAGE BUILDING BLOCK #2:
BIG PICTURE
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Figure 9-1
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Figure 9-2 Photography by Garry Ownes / CPI
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Figure 9-3
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MESSAGE BUILDING BLOCK #3:
CLAIMS
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Figure 10-1
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Figure 10-2
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IMPACT BOOSTER #2:
YOUR CREDIBILITY
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Figure 15-1
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IMPACT BOOSTER #3:
CONTRAST
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Figure 16-1
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IMPACT BOOSTER #4:
EMOTION
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Figure 17-1
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Partnership for a Drug-Free AmericaFigure 17-2
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IMPACT BOOSTER #5:
LEARNING STYLES
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Figure 18-1
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Figure 18-2
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Figure 18-3
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Figure 18-4
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SELLING TO THE OLD BRAIN
IN EVERYDAY LIFE
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