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Marketing’s Journey
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The Fifth Paradigm
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Reset the Mission of Marketing
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FIGURE 3
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Technology’s Big Bang

QuantumMarketing-pass04-r1.indd   63 10/28/20   1:28 PM

FIGURE 4
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Unblocking the Blockchains
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All the Senses
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FIGURE 6
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Loyalty Transformed
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FIGURE 8
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Marketing to  
Businesses and Machines
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Marketing through Crisis
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FIGURE 10
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