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FOR IMMEDIATE RELEASE

HarperCollins Publishers Buys AMACOM Books
New York, NY (March 2, 2018)—HarperCollins Publishers today announced it has acquired the
trade book assets of AMACOM from the American Management Association International
(AMA). HarperCollins will take over all front list and backlist publication, sales, distribution,
and licensing of the more than 600 books in AMACOM’s catalog. AMACOM, which primarily
focuses on personal and professional growth and business leadership, will be a sub-imprint of the
recently launched HarperCollins Leadership (HCL) imprint, which is run out of the company’s
Nashville, TN offices. Financial details of the acquisition were not disclosed.
“Business, management and leadership are key growth areas for HarperCollins internationally,”
said Brian Murray, President and CEO of HarperCollins Publishers. “The purchase of
AMACOM’s trade publishing will allow us to broaden our catalog of books with potential in
emerging markets, from Asia to South America. It is a natural fit for our expanding publishing
programs.”
Manny Avramidis, President and CEO of AMA, said, “I am pleased that HarperCollins, a top
global publisher, realizes the strength in AMACOM. I am confident that HarperCollins is wellpositioned to take AMACOM’s world-class authors and title list to the next level. AMA will
continue to focus on a strategic expansion of its core business, best-in-class professional training
and development.”
Business development, marketing and editorial for AMACOM will be led by Jeff James, Vice
President and Publisher of HCL.
“Acquiring AMACOM books extends our connectivity with the business professional audience
and gives us a deeper product offering in this highly sought-after segment,” said James. “We are

excited to represent the highly-accessible content found in titles like The First-Time Manager,
Just Listen, and Paul Falcone’s well-known 2600 Phrases series. We are working hard to ensure
that AMACOM authors and agents experience a smooth transition in becoming part of our
organization.”
The Nashville team has an extensive track record of publishing bestselling leadership and
professional development titles including New York Times bestsellers The 21 Irrefutable Laws of
Leadership by John C. Maxwell and The Total Money Makeover by Dave Ramsey. HCL’s first
release, Building a StoryBrand by Donald Miller (October 2017), debuted at #1 on the Wall
Street Journal hardcover business bestseller list.
About American Management Association International
American Management Association International (AMA) is globally recognized as a leader in
talent transformation. For 95 years, it has helped millions of people bring about positive change
in their performance in order to improve results. AMA’s learn-by-doing instructor-led methods,
extensive content and flexible learning formats are proven effective – and constantly evolve to
meet individuals’ and organizations’ changing needs.
About HarperCollins
HarperCollins Publishers is the second largest consumer book publisher in the world, with
operations in 18 countries. With 200 years of history and more than 120 branded imprints around
the world, HarperCollins publishes approximately 10,000 new books every year in 17 languages,
and has a print and digital catalog of more than 200,000 titles. Writing across dozens of genres,
HarperCollins authors include winners of the Nobel Prize, the Pulitzer Prize, the National Book
Award, the Newbery and Caldecott Medals and the Man Booker Prize. HarperCollins,
headquartered in New York, is a subsidiary of News Corp (NASDAQ: NWS, NWSA; ASX:
NWS, NWSLV) and can be visited online at corporate.HC.com.

